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Key V&S Categories Continue to See Strong Growth in 2023

Protein Supplements & Meal Replacements and Performance Nutrition categories are driving double-digit
growth in the VMS space.
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Shoppers Are Looking to Supplement Key Health Focus’

Shoppers are purchasing supplements in key health focus’, with Performance and Hydration products
growing double-digits in sales dollars in Vitamins & Supplements.

Vitamins & Supplements Health Focus Change

Dollar Sales, Dollar % Change YoY
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Top Product Forms in Vitamins & Supplements

Liquid forms saw slight growth in dollars in the latest 52 weeks, with all forms declining in unit sales.

Top Product Forms by Dollar Share

TABLET SOFTGEL CAPSULE POWDER VEGETABLE CAPSULE

LOZENGE CHEWABLE
TABLET

Dol % Chg: -5.5% -5.2% -1.7% -2.8% -1.3% +2.2%
Unit % Chg: -10.2% -13.4% -8.1% -7.1% -13.0% -5.3%
Form: GUMMY TABLET SOFTGEL CAPSULE POWDER LIQUID

*Protein Supplements and Performance Nutrition Categories not Included

* 9% Represents % Change YoY (vs same time LY)




Functional Ingredient Growth in Vitamins & Supplements
Some of the fastest growing functional ingredients cover immunity, digestion, energy, and cognitive health.

Condition Specific, EFA’s, Probiotic + Digestive Aids, Superfood & Whole Food,
Other Supplements, Functional Ingredients Dollar Share, Dol % Chg
Dollar Sales, Dollar % Change YoY
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Vitamins & Minerals, Probiotics, Homeopath Subcategory Drivers

While most of Vitamins & Minerals were trailing vs YAGO, Minerals grew +5.2%, while all subcategories in
Probiotics grew in the latest 52 weeks. Homeopathic Formulas and Singles also contributed to category growth.

Vitamins & Minerals, Probiotics, Homeopath Category Breakdown
Dollar Sales, Dollar % Change YoY
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Condition Specific Supplements Subcategories

While the entire Condition Specific category may be down -5.0%, Organ Support Supplements reported
growth of +8.4% in the latest 52 weeks.

Condition Specific Supplements Subcategories

Dollar Sales, Dollar % Change YoY
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Inflationary Squeeze in the VMS Market

Performance Nutrition saw the smallest increase in retail price, with dollar and unit sales growing >30% YoY.

Vitamins & Supplements Effects of Increase/Decrease in Retail Price

Dol%Chg ®Unit% Chg A ARP % Chg

40.0%
34.3%
o,
30.0% 32.4%
20.0%
14.1%
o,
10-0% +
o - A[s3%] A 5]
4.7% : .
2.8% A[1.7%] m[27% 1.4%
0.0% | , |
=2.4% -3.2% =2.9% =-0.4%
- o,
-5.4% | 5.0% -6.7%
-10.0% | =9.4% =9.3% =9.4%
-12.9%
-20.0%
PROTEIN VITAMINS & CONDITION OTHER PROBIOTICS & PERFORMANCE  HOMEOPATHIC ESSENTIALFATTY SUPERFOOD &
SUPPLEMENTS MINERALS SPECIFIC SUPPLEMENTS  DIGESTIVE AIDS NUTRITION MEDICINES ACIDS WHOLE FOOD
& MEAL SUPPLEMENT SUPPLEMENTS
REPLACEMENTS FORMULAS

* % Represents % Change YoY (vs same time LY)

Source: SPINS Natural Channel, Conventional (Powered by Circana)

> B
% ‘.( [ .C 2
55 SP'NS Copyright © 2023 SPINS LLC. All Rights Reserved. 52 Weeks Ending 8/13/23



© 4 SPINS
7

Women's Health




Growth in Women’s Health Categories Focused on Key Areas

Woman’s supplements growth driven by Digestive Health, Urinary Tract Health, Reproductive Health, and
Bone Health products.

Women Specific Category $ Share
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Women's Health Category Growth Drivers

Women’s Health products in categories including Probiotics, Condition Specific, Performance, and
Superfoods reported growth in the latest 52 weeks.
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Performance Nutrition

Expanded Market to Women, Gen X, and Boomers
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Performance Nutrition Subcategory Growth

Performance Nutrition category growth driven by Hydration & Electrolytes, Pre/Intra/Post-Workouts,
and Creatine.

Performance Nutrition Subcategories

Dollar Sales, Dollar % Change YoY

S e oy -'3 |
$450M +34 3 Mo
[} gy
$400M Total Category »
s350m 33.79% $ Growth YoY
$300M Li.quid IV. _ Bucked Up
Hydration Multiplier Woke AF Pre-Workout
$250M
$200M -1.9% 1 T
$150M g n :
$100M | e e j; z LUQL:TER;:LRJ‘; 7
$50M 114.4% {CREATINE ll==gg
- 10.8% 28.1% b ””'“”j[%f""“ﬁ;g 1 E _
$0M L — ey Unblaosred g e
HYDRATION & PREWORKOUT  WEIGHT CREATINE  SUPPLEMENTS  INTRA & -
ELECTROLYTE MANAGEMENT PERFORMANCE POSTWORKOUT Sunwarrior XTend
FORMULAS OTHER Active Creatine BCAA’s Post-Workout

* % Represents % Change YoY (vs same time LY)

'.'f:' SPINS C © 2023 SPINS LLC. All Rights Source: SPINS Natural Channel, Conventional (Powered by C ‘“aﬂ!wa_)

52 Weeks End



Hydration & Electrolytes Not Just For the Summer

Hydration & Electrolyte products may see its largest share of dollar sales during the hottest parts of the
year, but growth has been >50% even during some of the cooler months.

Hydration & Electrolytes 13 Period Trend

Dollar Sales, Dollar % Change YoY
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Hydration & Electrolyte
Younger shoppers are behind the growth in the category

Millennials - Younger Millennials - Older Gen X
(Born 1990-1996) (Born 1981-1989) (Born 1965-1980)




Hydration for everyone, not just athletic people

Companies have expanded marketing for hydration to include more use cases
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“We believe hydration is thel be.erFk,Gf wellness, so our goal is to HYD RATE
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“Now, more than ever, there's been this r y playful activities

@ sophiacuerquis Pia

| hobbies that all require hydration,” she added.

4 things I’'ve learned at 24, while staying hydrated with @Liquid LV. after a weekend of celebrating
% Use code: SOPHIACUERQUIS #liquidiv #ad

13.4K Likes, 102 Comments. TikTok video from Pia (@sophiacuerquis): "4 things I've learned at 24, while staying hydrated with...

2M views | 1 Aesthetic - Tollan Kim
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Creatine Performance

Creatine 3 Year Trend Insights

Dollar Sales (in Millions) YoY Dollar Growth Rate
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Creatine Performance

Creatine 2023 Sales & Growth Projection

Dollar Sales of Creatine (in Millions)
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Creatine and Women

Some of the top viewed videos last year on the topic of creatine included videos created by women/for
women
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Creau and Cogrgitwe Health

In me |cal tr al s creatine plementation has been shown to improve cognitive health and
mood

Review > Nutrients. 2022 Feb 22;14(5):921. doi: 10.3390/nu14050921.

Effects of Creatine Supplementation on Brain
Function and Health

Ll
Creatine \ BRAINIAC
Scott C Forbes ' 2, Dean M Cordingley 3 #, Stephen M Cornish % 3 ®, Bruno Gualano © B E A S J et

. . .. . . ) i HERE'S WHAT GENIUS CREATINE CAN DO FOR YOU
Hamilton Roschel €, Sergej M Ostojic 78 Eric S Rawson 2, Brian D Roy in Supports quick energy production, muscle . L ATINE CA L

. - C maintenance, and cognitive function.*
Konstantinos Prokopidis ”, Panagiotis Giannos 12, Darren G Candow 12 9

Affiliations + expand =
PMID: 35267907 PMCID: PMC8912287 DOI: 10.3390/nu14050921 i; ’
Free PMC article

7. Conclusions and Future Directions Goto: » l:!;:.

It is well established that creatine supplementation can have favorable effects on measures of EENIUS
skeletal muscle mass and performance (i.e., strength). Beyond muscle, accumulating research shows e SRR g BEENDS

that creatine supplementation and GAA can increase brain creatine content which may help explain THORNE' £ a @ENIUS
some of the preliminary benefits from creatine supplementation on indices of cognition, depression, T Creatine i‘REATINE
concussion, and TBI. Research is lacking or inconsistent regarding the efficacy of creatine for ATARY SUPPLEMENT 88 Xl Post-Workout Muscle Maximizer*
treating symptoms of neurodegenerative diseases, anxiety, or PTSD. Future research is needed to Dy
determine the mechanistic and clinical effects of longer-term creatine supplementation dosing i

strategies on brain function and health. Future multifactorial interventions may also be required
where creatine is combined with other strategies to enhance cognition or treat neurodegenerative
diseases.
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Pre/Probiotics Started Off Strong In Sales Dollars In 2023

The category saw a slight decline in sales dollars in the latest 3 periods after outpacing 2021 and 2022 in the
first quarter of the year.

Prebiotics & Probiotics 3 Year Dollar Share
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Delivery Forms Of Probiotics

Different consumers have different preferences when it comes to delivery forms. Gummies are a delivery form that’s
growing in both Brick & Mortar and on Amazon
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Health Focus’ in Probiotics

While probiotics are best known for their usage for digestive health, products that tackle more than just gut health are
gaining attention from consumers

TOTAL SUPPORT

MOOD SUPPORT COGNITION FEMININE HEALTH

Benefits beyond

your gut.

Formulated with strains that support:
Digestive Health

Gut Barrier Integrity
Gut Immune Function
Cardiovascular Health
Dermatological Health
Micronutrient Synthesis
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Combination Products That Contain Probiotics

Brands are including probiotics in their products for a more comprehensive product — allowing them to market it as good
for gut health
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SOCIAL MEDIA TRENDS

GutTok - Gut Health is a popular topic on Tik Tok

2022 Top Gut Health Tik Tok Topics by Views Popular Topics

Rank Topic n{{) B Views
1 Gut Health 5.0B
2 GutTok 1.6 B (- | T
3 IBS 708 M Q 8189 QOn92.2K

Probiotics &  Recommendations  Probiotics &
4 Probiotics 134 M Reducing From Feminine
Bloat Professionals Health

"::' SPINS Copyright © 2023 SPINS LLC. All Rights Reserved.



4 o
© 2 SPINS
% NS

Homeopaths




Functionality or Homeopathy?

Homeopathic medicine is usually derived from organic or natural ingredients and placed under the
tongue for maximum absorption. Most products are for Cold & Flu and Pain Relief.

52 Wks Ending 8/13/23 Homeopathic Medicine 52 Weeks
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Thank you!

For more information, contact
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