2 SPINS

Innovate with Confidence
with SPINS /

SPINS AttLab is the first solution tailor-made for innovation
& fueled with POS and product data.
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SPINS AttLab enables Brand Managers, Category Managers,
and Innovation Teams to:

Ideate confidently. Put data behind intuition.
Evaluate innovation opportunities. Build the next category disruptor.

Stand out and sell-in. Go from opportunity to shelf.

The first and only innovation solution fueled with data from the
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OF SALES VOLUME ACROSS INCLUDING THE MOST IMPORTANT ON-
CONVENTIONAL, POINT-OF-SALE DATA AND OFF-LABEL
CONVENIENCE AND HIGHLY FROM EVERY AISLE CHARACTERISTICS ON
INNOVATIVE CHANNELS LIKE MILLIONS OF ITEMS TO DECODE
NATURAL AND REGIONAL CONSUMER PREFERENCES

To learn more about SPINS AttLab, contact growth@spins.com




Meet SPINS .

Powerful and easy to use insights tool
designhed for product innovators.

Track Consumer
Trends

Inform your innovation pipeline
with a continuous view of
consumer purchase trends and
new item launches.

Evaluate leading
drivers of growth in any
target category

Flavor Share

Plain/UnflavOred
Other

Vanilla

Sweet Cream
Chocolate

NFP: Sodium (mg)
36 to 140mg Sodium
141 to 240mg Sodium

Table Stakes Characterist'\cs

Need to innovate with a plain,
FODMAP-friendly, low

sodium item to compete.
Diet Friendly

FODMAP Diet

MIND Diet

DASH Diet
Plant-Based Whole Food Diet
Mediterranean Diet

Top Emerging Ingredients & Claims in Ice Cream
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Enter New
Categories

Identify essential attributes
needed to successfully enter and
compete in a new category.

Build the winning

formula to compete

& win

Sell-In with Data

Build winning sell stories
rooted In consumer trends
and category data.

Identify and articulate

Easily showcase
your advantages vs
rest of category
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A $38 million
shift towards higher
protein options
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Your Rest of
Brand FZ Meals
& Entrees

consumer trends to
share with retailers
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