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For the past 25 years, SPINS has been powering and
defining the natural products industry.
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ANIMALS PEOPLE PLANET
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SPINS WORKS WITH

1500+ B + 0B

Exclusive Retail

7 of top 10 category-leading Partnerships In Sales
brands within the Natural 70 0/0
IIIIIII Products space
o) of all U.S.-based brands that have SPINS clients
50 /o been acquired or funded over the last | h d
24 months* auncne qver
100,000+ items
In the last +
Brands that work with SPINS grow
22% faster on average than those 22 o/o 3 years Ecosystem
that don't )» Partners

"?:’ SPINS Copyright © 2025 SPINS LLC. All Rights Reserved. (eXCIUdlng brands & retallers)



We empower the community to interact and transact

with efficiency, transparency, and trust.
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| STATE OF THE INDUSTRY &

Supplements are growing in every channel

Prices are stabilized while dollars and units are rising.

Natural Expanded Conventional Convenience Amazon
Channel MultiOutlet Channel % Chg YAGO
% Chg YAGO % Chg YAGO % Chg YAGO

DOLLARS DOLLARS DOLLARS DOLLARS

-2.1% UNITS

Source: SPINS Total store US Natural Enhanced Channel, Amazon, Conventional Multioutlet , Convenience Channels (powered by Circana)
Department: Vitamins & Supplements

{;:’ SPINS Copyright © 2025 SPINS LLC. All Rights Reserved. 52 Weeks ending 12.29.24
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Shoppers are prioritizing holistic and fithess-oriented supplements
that enhance physical performance, provide natural and nutrient-dense
options, and support muscle development.

Vitamins & Supplements By Category

Dollar Sales, Dol % Chg VMS Total Department
52 Week $ Sales Change YoY

$12.0B

9.1%

$10.0B

5.3% 9.6%

$8.0B

$6.0B

3.3%

7.5% 14.0%

H E e = =
N =

Protein Supp. Condition Vitamins & Other Probiotics & Performance Superfood & Essential Fatty
& Meal Specific Supp. Minerals Supplements Digestive Aids Nutrition Whole Food Acids
Replacements Formulas Supp.

$4.0B

$2.0B

$0.0B

Homeopathic
Medicines

Units % Chg,

YAGO: +8% -3% +3% +0% +4% +15% +2% +1% -14%

Source: SPINS Natural Channel, Amazon, Convenience & Multi-Outlet (MULO) (Powered by Circana)
{,:’ SPINS Copyright © 2025 SPINS LLC. All Rights ed. Dept: Vitamins & Supplements, 52 Weeks Ending 12/29/24
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Key themes emerge from high growth subcategories

Vitamins & Supplements By

Dol Sales, Dol % Chg VMS Total Department
52 Week $ Sales Change YoY

$2.0B
$1.88 28.9% 22.7%

$1.6B

$1.4B

$1.2B 7.6%
$1.0B

$0.8B

28.5%

$0.6B 24.3%
$0.4B 33.6% -11.9% -17.5%

$0.2B -10.7%
-7.2%
$0.0B

SUPPLEMENTS HYDRATION & BEAUTY CALMATIVE &  MINERALS FLOWER ENERGY  HOMEOPATHIC  WEIGHT  HOMEOPATHIC
WHOLE FOOD ELECTROLYTE SUPPLEMENTS MOOD ESSENCE  SUPPLEMENTS MEDICINE MANAGEMENT  MEDICINE
OTHER SUPPORT REMEDIES CHILDRENS FORMULAS FORMULAS
SUPPLEMENTS

* % Represents % Change YoY (vs same time LY)

Source: SPINS Natural Channel, Amazon, Convenience & Multi-Outlet (MULO) (Powered by Circana)
-_:,:’ SPINS Copyright © 2025 SPINS LLC. All Rights Reserved. Dept: Vitamins & Supplements, Attribute: Health Focus, 52 Weeks Ending 12/29/24



. VITAMINS & SUPPLEMENTS

Shoppers remain dedicated to health areas of hydration and

mood support, while areas like weight loss and eye health see
a decline

Vitamins & Supplements By
Abs Dol Chg, Dol % Chg

VMS Total Department
52 Week $ Sales Change YoY
$400.0M 28.9%
$300.0M
$200.0M
18.3% 15.4%
$100.0M
13.8% 12.8%
$0.0M
-3.7%
0 225 -5.8%
($100.0M) -4.2%

-5.0%

-11.1%
($200.0M)

Hydration Mood Support Immune Health Menopause Allergy & Cold & Flu
Respiratory

Health

Eye Health Weight Loss

* % Represents % Change YoY (vs same time LY)

-{;:’ SPINS Copyright © 2025 SPINS LLC. All Rights Reserved.

Source: SPINS Natural Channel, Amazon, Convenience & Multi-Outlet (MULO) (Powered by Circana)
Dept: Vitamins & Supplements, Attribute: Health Focus, 52 Weeks Ending 12/29/24
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Key functional ingredients remain trendy

Top Relevant Functional Ingredients By Dollars Total Dollars

Dol Sales, Dol % Chg VMS Total Department
52 Week $ Sales Change YoY

$1.4B

$1.2B 33.5%
$1.0B
$0.8B
$0.6B

$0.4B

60,25 19.1% 7.0% . 5
. 14.8%  15.5%  155.3%  36.8% @ 23.8%

$0.0B

21.8% 23.9% 49.6% 20.6%

D & o X VS < &
® & & & & R >

S
S N
<\dl~ Q»“/
¥ o
?;
D

* % Represents % Change YoY (vs same time LY)

Source: SPINS Natural Channel, Amazon, Convenience & Multi-Outlet (MULO) (Powered by Circana)
._:,:o SPINS Copyright ©® 2025 SPINS LLC. All Rights Reserved. Dept: Vitamins & Supplements, Attribute: Functional Ingredients, 52 Weeks Ending 12/29/24



. VITAMINS & SUPPLEMENTS

VMS Department Sales and Sales Growth by Top
Growth Functional Ingredients

High growth, predominant Natural Channel functional ingredients contextualize health focus drivers and emerging
ingredient preferences of core Natural consumers

+255% +118% +28% +22%

$ % Growth vs Year Ago $ % Growth vs Year Ago $ % Growth vs Year Ago $ % Growth vs Year Ago
Colostrum Algae - Other Glutathione Oregano
Immunity & Gut Health Gut/Skin Health | Heart/Brain Health Anti-Aging Immune & Gut Health
NORRIC

EYMBIOTIKA

ALGAE

Ingredients with >70% sales in Natural Channel and >$500K in absolute $ sales vs YA
._:,:o SPINS Copyright © 2025 SPINS LLC. All Rights Reserved. Source: SPINS Natural Channel and MULO (Powered by Circana) | Functional Ingredient | 52 WE 01/26/2025



VITAMINS & SUPPLEMENTS

Delivery Method

Brick & Mortar
Liquid RTD 1
Powder 2
Gummy 3
Tablet 4

Capsule

-{,:’ SPINS Copyright © 2025 SPINS LLC. All Rights Reserved.

YOY GROWTH

+11%

+9%
-3%
-3%
-1%

Amazon
Powder 1
Capsule 2
Veg. Capsule 3
Liquid 4

Softgel

YOY GROWTH

+9%

+19%
+15%
+17%
+16%

Source: SPINS Natural Channel, Amazon, Convenience & Multi-Outlet (MULO) (Powered by Circana)
Dept: Vitamins & Supplements, Attribute: Form, 52 Weeks Ending 12/29/24



afd
. -
o
Q
Q
-
7).
d
o
o,
=




MOOD SUPPORT X
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Cutting Back on Alcohol... and Caffeine?

Health-conscious consumers look to cut back on traditional euphorics and are exploring alternatives

Largest Growing Functional Ingredients Across Focus Without The Jitters: Caffeine Alternatives
Euphoric Beverage Brands

By Absolute $ Growth $ % Change vs YA
W)
ASHWAGANDHA +$11.8M +85.6% ‘iﬁs‘*
THC DELTA 8 +$7.4M +952.3% Qﬂ"ﬁ'ﬁ"m BURN iQ
MAGNESIUM +$6.4M +126.0% CAPSULES
MUSHROOMS - REISHI +$3.5M +21.9% - e
THEANINE +$3.2M +77.7%
MUSHROOMS - OTHER +$3.2M +103.7% Paraxanthine Pre- Energy
Supplements Workout Drink

Sodas that target gut health continue to grow >125%
and euphoric brands are entering the category

Source: SPINS Natural Channel, Amazon, MULO, Convenience (powered by Circana)

._:,:o SPINS Copyright © 2025 SPINS LLC. All Rights Reserved. Beverages Custom Group, Functional Ingredient | 52 Weeks Ending 01.28.24, Amazon: 52 WE 01/31/2024
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Sleepy Girl Mocktalil

This viral drink is a combination of tart cherry juice, magnesium and a prebiotic soda. The trend has been around for
a year but is back in the limelight with a slew of videos going viral Oct ‘23 — Jan 24 and beyond

an 17,2024 Sofia's Sweet Cherry Smoothie
. . . . Can This Viral Bedtime 20 o2
Dollar Sales of Sleepy Girl Mocktail Ingredients - 4 Week Period Mocktail’ Actually Help You Fall
Asleep? $21.00
Che New ork Times
Gracie Norton TikTok: X X .
“Sleepy Girl Mocktail” More viral videos & Contains:
NYT article
$5 oM Calee Shea TikTok:
“Mocktail For Better Sleep" :
$40M (No Magnesium) R.W. Knuc.lsen Organic Tart
+16% $34M Cherry Juice
$30M A
$20M o Natural Vitality Original
$1 OM Si /+52A) Replying to @mzamazingliv Sleepy girl (& boy) mocktail Calm Powder
$7M 10/10.. my dreams were craz... ;your best nights sleep & Lau nched
$0 M $5M (‘cassyeung... D> 3.3M maddison__... > 5.5M Feb 2024
N N N D on N N N N N N N N N N N M I & 9§ @ F 9§ 8§88 8§88 8§ 8 < 0
[N I\ B o\ N o\ A o\ A Y IR o N o A N A N A Y A VA o\ A N A N A o I o\ N A N A N A Y I o\ I oV A o N A o\ AR N B .\ B .\ I .\ B N I |
O O O O O O O O O O 0O O 00O 00O o000 oo oooo o oo o o
S S S S S S S S S S S S S S S N S S
OO 00O OM 00O MO WL Mol 00 O < 0 0O m 1 00 O
LQeeedaddadadddddeeoodddadddddooeoad
O o N o d N O < 1D O 0 O O d N AN d AN N < 10 O 0 0 O 8 N N o -
™ O O O O O O O O O O ¢l ¢ cd e OO O O O O O O O 1 o 1 1 O A
=232223332232232223222332222323223332 MO AL ‘
YT T AT TS TSI AT TS AT AT AT TS e SN W
e MOCKTAIL FO

-l

Magnesium Tart Cherry Juice BETTER SLEEP
D> 1.6M D> 189.6K

the only time i struggle w... this mocktail hasmeina ...

{;:’ SPINS Copyright © 2025 SPINS LLC. All Rights Reserved.
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Performance Nutrition category growth driven by
Creatine and Hydration & Electrolyte

Performance Nutrition Subcategory Growth

Dollar Sales, Dollar % Change YoY

$28B
+29% S
Total Category
$ Growth YoY % <]
CREATINE
$1B T Uobled G
-3% Creatine
)
+22% -12%
)
+14% -6% — /m
$0B NO. I 4& g
HYDRATION &  PREWORKOUT CREATINE WEIGHT SUPPLEMENTS INTRA & ‘ / BAASE:
ELECTROLYTE MANAGEMENT PERFORMANCE POSTWORKOUT e R e G
e Im‘ oy

FORMULAS OTHER
-

Supplements Performance

itc O
32250/0 Chg, +22% -15% +22% -6% other Intra & Postworkout

* % Represents Dollar % Change YoY (vs same time LY)

Source: SPINS Natural Channel, Amazon, MULO, Convenience (powered by Circana)
Department: Sports Nutrition, Category: Performance Nutrition
52 Weeks Ending 12.29.24

-{;:’ SPINS Copyright © 2025 SPINS LLC. All Rights Reserved.
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High Protein

Consumers, with increasingly more women are looking for high protein label claims

Social Media Trending: 30-30-3

HCLNEONT UL, 30 grams of Protein, 30 grams of Fiber, 3

52 Week $ Sales Change YoY

Probiotic Foods SS Cookies SS Chips, SS Cold
. . L. & Snack Pretzels & Cereals
Whey Protein Powder is driving _ Bars Snacks

the most sales & growth

MARKET YOY
SOURCE SHARE GROWTH
Whey 39%
{ When your 45-year-
old patient she eats “healthy”
Collagen 24% #1 b (but thatis ahandful of

nuts, a latte, protein bar and

scraps from herkids on most
Plant 17% +0% : v A
yet she feels tired, is gaining
weight, experiencing hair . . o
Animal 4% loss and having terrible pms. 20g Protein 18g Protein 13g Protein
0 i | So you start her on 30-30-3
L and she almostimmediately

Blend (Animal & o \ sees be%ifirf
Plant) 3% y

Source: SPINS Natural Channel, Amazon, MULO, Convenience (powered by Circana)
552 SPINS copyright © 2025 SPINS LLC. All Rights Reserved. 52 Weeks Ending 12.29.24
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Room To Grow for Creatine: Gummies & Beverages

Creatine Gummies: Creatine RTD: Room to Keep Growing:

)9, B G New forms
0 New demographics 4
Total Creatine YoY $ Growth grap
Subcategory i
$ Growth YoY _ New health focuses
And Take more

” ’ . Single dose creatine improves cognitive performance
'rBO oncea re re re g. . p g. p
= o 9 _ and induces changes in cerebral high energy
\oo) CREATINE ; phosphates during sleep deprivation
EUED@  GUMMES Sl
@ s — ’ 0 Ali Gordiji-Nejad ®, Andreas Matusch, Sophie Kleedérfer, Harshal Jayeshkumar Patel, Alexander Drzezga

David Elmenhorst, Ferdinand Binkofski & Andreas Bauer

Scientific Reports 14, Article number: 4937 (2024) ‘ Cite this article

Source: SPINS Natural Channel, Amazon, MULO, Convenience (powered by Circana)
Department: Vitamins & Supplements, Subcategory: Creatine, Form: Gummy
52 Weeks Ending 12.29.24

-{;:’ SPINS Copyright © 2025 SPINS LLC. All Rights Reserved.



. ACTIVE NUTRITION

Sports & Rehydration Drinks Hydration & Electrolytes

NOCAFFEINE
oc
CELSIUS.

HYDRATION .-,
#

BRI

SENTIAL ELECTROLYTES

$11.2B $11.1B

$1.7B

$1.3B “QU"”

HYDRATION
MULTIPLIER

YEAR AGO 52 WE 12/29/24

YEAR AGO 52 WE 12/29/24 e T |

Source: SPINS Natural Channel, Amazon, MULO, Convenience (powered by Circana)52 Weeks Ending 12/29/2024

B3 SPINS copyright © 2025 SPINS LLC. All Rights Reserved.
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What’s Next on the Hydration Horizon?

Newer entrants in hydration are mixing it up with refreshing forms that build on a continued demand for simple,
portable solutions that are both accessible and appealing to the everyday water drinker

Hydration Drops Hydration Plus Nature’s Hydration
Hydration Liquids .
Y under 502. + Immunity YoY $ Growth
Coconut Water Aloe Juice/Drink
Coded for Hydration Coded for Hydration
YoY $ Growth Benefit Benefit
+ Energy
Hydration Gummies
Hydration Watermelon Juice Pickle Juice
e 1 Gummies: Coded for Hydration Coded for Hydration

ELECTROLYTE
— HYDRATION
GUMMIES

Benefit*

Benefit

+... Protein?

Electrolyte + Fuel
-

YoY $ Growth

*Watermelon Juice comprises 100% of Hydration-Benefit beverages in product
Source: SPINS Natural Channel, MULO, Convenience (powered by Circana) type “Plant Water Other”

Department: VMS, Form: Gummy Source: Total US MULO + Convenience & Total US Natural Expanded Channel,
. . . ) .- . 52 ing 12/2 /
{;:’ SPINS Copyright © 2025 SPINS LLC. All Rights Reserved. 52 Weeks Ending 12.29.24 L52W Ending 12/29/2024



ACTIVE NUTRITION

Energy Drinks

YEAR AGO 52 WE 12/29/24

NS

Units

B3 SPINS copyright © 2025 SPINS LLC. All Rights Reserved.

Pre-Workouts
$580M $561M
—»
Bloom
Q..z:i;f:’;t‘f“f:.
W & |
YEAR AGO 52 WE 12/29/24

NS

oo -

ORI
5= J PuMpSﬂ =

o BRI 49 &n om0

s

Units

Source: SPINS Natural Channel, Amazon, MULO, Convenience (powered by Circana )52 Weeks Ending 12/29/2024
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Shoppers are seeking alternatives to stimulants, shifting towards natural,

multifunctional preworkout blends that enhance performance in focus,
muscle recovery, and endurance.

Pre-workouts, Positioning Group Attribute, 2 Year CAGR
Dollar Sales, Dol % Chg, Unit % Chg

Specialty & Wellness Natural Positioning Group ’
Positioning Group

nergy. LEAN
Dol % Chg, @ '--i 9 En
e G120 saam

$213M
$228M $201M $8M T
2 YAGO YAGO 52 WE 2 YAGO YAGO 52 WE / S ats
12/29/2024 12/29/2024 . uperbeets

N TN

niamm

Units % Chg,
YAGO:

Source: SPINS Natural Channel, Multi-Outlet (MULO) & COnvenience (Powered by Circana)
__:':; SPINS Copyright © 2025 SPINS LLC. All Rights Reserved. Dept: Vitamins & Supplements, Category: Performance Nutrition, Subcategory: Preworkout, 3 Years Ending 12/29/24
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We Cannot Underestimate the Likely Impact of Glp-1s,
Particularly With the Likely Approval of Oral Versions

L] L] *.
Publications on pubmed*: search term

“GLP-1RA”
1600 Who are the GLP-1 Users?
1400
1200
1000
800
Gender Generation O
600 Income Level @
Female 51.2% Generation Z § 9.1%
Male 48.5% Millennial § —7.3% wer | "
400 Other | 0.3% Generation X § 31.1% F:IoddTer‘ 2271::,0
Baby Boomer —————— 21 3% ‘
200 Silent Generation & 1.2% Upper | 20:1%
G.I. Generation
0 o
Vo> o DG >R RO DD DD A A @
a¥ 0" % O° O O " X N M N NN B A BRIGHTFIELD GROUP
S I O S G S Y

*all types of publications, not indicative of results or quality

For educational purposes only.

Source: KFF Health Tracking Poll May 2024: The Public’s Use and Views of GLP-1 Drugs
_:‘:o SPINS Copyright ©® 2025 SPINS LLC. All Rights Reserved. https://www.kff.org/health-costs/poll-finding/kff-health-tracking-poll-may-2024-the-publics-use-and-views-of-glp-1-drugs/
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Companions - Categories that look to fill nutrient gaps
will see boosts as consumers appetites decline

. - Time Frame 2023 vs. YAGO 2024 vs. YAGO
Bloom
=:f::ff;:.,ume.e:fs:sf‘ﬁ
s | Category $ Sales Units $ Sales Units

Protein Supps. & Meal +16% +11% +9% +8%
Replacements

L===_2

P S Green Supplements +19% +12% +5% +2%

Centrum

et 0 Probiotics/Prebiotics +2% -3% -1% -3%

Multivitamins +1% -6% +1% -2%

SPINS: Natural Enhanced Channel, Conventional Multi-Outlet & Convenience (powered by Circana); 52 Weeks Ending 12.31.2023 & 12.29.24

-{;:’ SPINS Copyright © 2025 SPINS LLC. All Rights Reserved.
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Competitors: Berberine, dubbed “Nature’s Ozempic”

Dollar Sales of Berberine Supplements by 4 Week Periods

Mainstream media

$2.5M reports on the trend
Viral video(s):
$2.0M Berberine & weight loss
$1.5M
Viral video(s):

$1.0M Berberine & blood sugar +39%
$0.5M

$0.0M

B3 SPINS copyright © 2025 SPINS LLC. All Rights Reserved.

New Peak: $1.94M

Eriomin

m Versatile powder for single-
ingredient capsules and blends

m Granulated compressed available
for tablets

m Suspendable in beverages

m Masking property for bitter flavor
profiles

m Neutral flavor profile

m Useful as a natural preservative

In three randomized, double-blind, placebo-controlled

Eriomin supplementation (200 mg/day) consistently demonstrated
significant improvements in GLP-1 levels. Across these studies,
participants experienced an average increase of 17.5% in GLP-
compared to placebo, with one study showing increases as high as
22%. These findings suggest that Eriomin can effectively support the
body's natural GLP-1 production and function*

Source: SPINS Natural Channel, MULO (powered by Circana)
4 WE 09.11.2022 to 4 WE 01.26.25
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Personalization Finally Comes

From rings to watches, consumers can track sleep, stress and so much more — allowing them to optimize like never
before

A A A A A A

All stroke
(n = 440)

N
o

o O

Cumulative incidence (%)
o

o

T T

40 50 60

Age at recruitment (years)
91% of those who use apps to track

ProtAgeGap health and fitness will buy an app

— Top 10% recommended supplement, sports

nutrition product or meal plan at least
once ayear

58% of population uses health or fitness apps or ;
trackers on their phones, computers, in the gym, Median 10%
or through other devices == Bottom 10%

._:,:o SPINS Copyright © 2025 SPINS LLC. All Rights Reserved. Source: Global Nutrition Consumer Research conducted for NutraIngredients by Lumina Intelligence, Nov 20224 (n=6,000)



THINGS I AM LOOKING OUT FOR

Evolution of Search

Search engines used to reign supreme but now, consumers have more ways to find the products they’re looking for

O, best pre workouf X

)

(-

Q. best pre workout

best pre workout for women

best pre workout for men
Q. best pre workout snack
O, best pre workout meal

Q. best pre workout reddit
Q. best pre workout 2024
Q. best pre workout for weight loss
Q. best pre workout energy drink

Q. best pre workout with creatine

Google Search I'm Feeling Lucky

Report inappropriate predictions

amazon

REVIEWS

Austin Stone

ek One of the best out there.
Reviewed in the United States on October 28, 2024
Style: Pre Workout | Flavor Name: Watermelon Candy = Size: 30 Servings (Pack of 1) | Verified Purchase

I've been through a lot of pre workouts over the years. Chasing that orginal jacked 3d feeling only to come
up short everytime. | recently discovered this pre workout which is surprising since I've been drinking their
whey protein for the last 15 years, never once thought to give their pre workout a try.

| truly have been missing out on something great. This pre workout is amazing, tasting great and very easy
to consume. (Watermelon candy) is my favorite. The actual experience itself is very clean very easy on the
body. There's no crazy rush, no itch on the face ears or arms. None of the shakes. It's not gonna give you
that tunnel vision crazy amped up intensity, with a massive crash.

D 4

ChatGPT 4o ©

Top Pre-Workouts by Need:

High-Energy Pre-Workout
+ Wrecked (Huge Supplements): High
caffeine, nitric oxide boosters, and
nootropic ingredients for energy and focus.

C4 Ultimate (Cellucor): Great mix of energy

and endurance-focused ingredients.

Pump & Focus
Gorilla Mode: Known for its high doses of
citrulline and focus-enhancing ingredients.
Ghost Pump: Stimulant-free, focuses on
pump and blood flow.

Budget-Friendly

« 4 Original (Cellucor): Popular and
effective, with moderate caffeine levels.

v

&
N
v

Best Pre-workout

Q 203.3K

Best pre-workout tier list I ra...
3, trainbloom @  2023-5-4
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Al Search Takeover

Below is what it’s like to ask AI what are the best creatine — how does a brand get on a list like this?

A A A A A A A A

* Thorne * Thorne * Transparent Labs Consumers are annoyed with

« Optimum Nutrition « Optimum Nutrition « Optimum Nutrition SEO-gamified/

« Gnarly .+ Kaged + Nutricost low quality articles

» SteelFit e T t Lab * Naked

eett ransparent tabs 2 ? Now, consumers often add

* Transparent Labs * BulkSupplements e Onnit ‘reddit’ (a forum site) to the
* MuscleTech end of their search to get better
« Beast Sports Nutrition answers [6!" most searched term
. Cellucor on google in 2024]
* MyProtein

Reddit now sells its data to

NOW OpenAl, Perplexity and others as
they use forum answers to power
their models

-{;:’ SPINS Copyright © 2025 SPINS LLC. All Rights Reserved.
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Want a copy of this
presentation?

Scan the QR code to download the deck
and take these insights with you!






