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For the past 25 years, SPINS has been powering and 
defining the natural products industry.

GOOD FOR
HEALTH

GOOD FOR
ANIMALS

GOOD FOR
PEOPLE

GOOD FOR
PLANET
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SPINS HAS

Exclusive Retail 
Partnerships

REPRESENTING

Ecosystem 
Partners

(excluding brands & retailers)

SPINS clients 
launched over 
100,000+ items 
in the last 
3 years

In Sales

SPINS WORKS WITH

22%

70%

50%

Brands that work with SPINS grow 
22% faster on average than those 

that don't

7 of top 10 category-leading
brands within the Natural 

Products space

of all U.S.-based brands that have 
been acquired or funded over the last 
24 months*

*per Whipstitch top 60 deals
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We empower the community to interact and transact 
with efficiency, transparency, and trust.

MEDIA &
TECHNOLOGY

BRANDS

INVESTMENT
& VC

INGREDIENT
SUPPLIERS

RETAILERS

MISSION-ALIGNED
PARTNERS

BROKERS &
DISTRIBUTORS

+ MORE+ MORE

+ MORE

SHOPPERS
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STATE OF THE INDUSTRY

Supplements are growing in every channel
Prices are stabilized while dollars and units are rising.

Source: SPINS Total store US Natural Enhanced Channel, Amazon, Conventional Multioutlet , Convenience Channels (powered by Circana)
Department: Vitamins & Supplements

 52 Weeks ending 12.29.24

Natural Expanded 
Channel

% Chg YAGO

+3.7% DOLLARS

+5.8% UNITS

-2.0% ARP

Conventional 
MultiOutlet

% Chg YAGO

+2.8% DOLLARS

+1.4% UNITS

+1.4% ARP

Convenience
Channel

% Chg YAGO

+4.7% DOLLARS

-2.1% UNITS

+7.0% ARP

Amazon
% Chg YAGO

+11.9% DOLLARS

+10.5% UNITS

ARP
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VITAMINS & SUPPLEMENTS

Shoppers are prioritizing holistic and fitness-oriented supplements 
that enhance physical performance, provide natural and nutrient-dense 
options, and support muscle development.

Source: SPINS Natural Channel, Amazon, Convenience & Multi-Outlet (MULO) (Powered by Circana)
Dept: Vitamins & Supplements, 52 Weeks Ending 12/29/24

Units % Chg, 
YAGO: +8% -3% +3% +0% +4% +15% +2% +1% -14%

9.1%
5.3% 9.6%

3.3%
7.5% 14.0%

2.8% 9.0% -10.9%
$0.0B

$2.0B

$4.0B

$6.0B

$8.0B

$10.0B

$12.0B

Protein Supp.
 & Meal

Replacements

Condition
Specific Supp.

Formulas

Vitamins &
Minerals

Other
Supplements

Probiotics &
Digestive Aids

Performance
Nutrition

Superfood &
Whole Food

Supp.

Essential Fatty
Acids

Homeopathic
Medicines

+7.4%
VMS Total Department

52 Week $ Sales Change YoY

Vitamins & Supplements By Category
Dollar Sales, Dol % Chg
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VITAMINS & SUPPLEMENTS

Key themes emerge from high growth subcategories

Source: SPINS Natural Channel, Amazon, Convenience & Multi-Outlet (MULO) (Powered by Circana)
Dept: Vitamins & Supplements, Attribute: Health Focus, 52 Weeks Ending 12/29/24

* % Represents % Change YoY (vs same time LY)

+7.4%
VMS Total Department

52 Week $ Sales Change YoY

Vitamins & Supplements By Top Growing/Declining Subcategories
Dol Sales, Dol % Chg

33.6%

28.9%

28.5%

24.3%

22.7%

-7.2%

-7.6%

-10.7%

-11.9% -17.5%

$0.0B

$0.2B

$0.4B

$0.6B

$0.8B

$1.0B

$1.2B

$1.4B

$1.6B

$1.8B

$2.0B

SUPPLEMENTS
WHOLE FOOD

OTHER

HYDRATION &
ELECTROLYTE

BEAUTY
SUPPLEMENTS

CALMATIVE &
MOOD

SUPPORT
SUPPLEMENTS

MINERALS FLOWER
ESSENCE

REMEDIES

ENERGY
SUPPLEMENTS

HOMEOPATHIC
MEDICINE

CHILDRENS

WEIGHT
MANAGEMENT

FORMULAS

HOMEOPATHIC
MEDICINE
FORMULAS
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VITAMINS & SUPPLEMENTS

Shoppers remain dedicated to health areas of hydration and 
mood support, while areas like weight loss and eye health see 
a decline

Source: SPINS Natural Channel, Amazon, Convenience & Multi-Outlet (MULO) (Powered by Circana)
Dept: Vitamins & Supplements, Attribute: Health Focus, 52 Weeks Ending 12/29/24

* % Represents % Change YoY (vs same time LY)

+7.4%
VMS Total Department

52 Week $ Sales Change YoY

Vitamins & Supplements By Health Focus Attribute
Abs Dol Chg, Dol % Chg

28.9%

18.3% 15.4%

13.8% 12.8%

-3.7%
-4.2%

-5.0%
-5.8%

-11.1%

($200.0M)

($100.0M)

$0.0M

$100.0M

$200.0M

$300.0M

$400.0M

Hydration Mood Support Immune Health PMS Menopause Allergy &
Respiratory

Health

Sleep Cold & Flu Eye Health Weight Loss
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VITAMINS & SUPPLEMENTS

Key functional ingredients remain trendy

Source: SPINS Natural Channel, Amazon, Convenience & Multi-Outlet (MULO) (Powered by Circana)
Dept: Vitamins & Supplements, Attribute: Functional Ingredients, 52 Weeks Ending 12/29/24

* % Represents % Change YoY (vs same time LY)

+7.4%
VMS Total Department

52 Week $ Sales Change YoY

Top Relevant Functional Ingredients By Dollars Total Dollars
Dol Sales, Dol % Chg

33.5%

17.2% 26.5%
18.2% 19.1% 7.0%

14.8% 15.5% 155.3% 36.8% 23.8% 21.8% 23.9% 49.6% 20.6%
$0.0B

$0.2B

$0.4B

$0.6B

$0.8B

$1.0B

$1.2B

$1.4B

MAGNESIU
M

CREATIN
E

ASHWAGANDHA

BEET ROOT

MUSHROOMS - O
THER

CRANBERRY SUPPLE
MENTS

THEANIN
E

BARBERRY

COLO
STRUM

AYURVEDIC
 HERBS - O

THER

RESVERATROL
DHEA

NADH

NATTO KIN
ASE

ZMA SUPPLE
MENTS
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VITAMINS & SUPPLEMENTS

VMS Department Sales and Sales Growth by Top 
Growth Functional Ingredients
High growth, predominant Natural Channel functional ingredients contextualize health focus drivers and emerging 
ingredient preferences of core Natural consumers

Ingredients with >70% sales in Natural Channel and >$500K in absolute $ sales vs YA
Source: SPINS Natural Channel and MULO (Powered by Circana) | Functional Ingredient | 52 WE 01/26/2025

+255%
$ % Growth vs Year Ago

Colostrum
Immunity & Gut Health

+118%
$ % Growth vs Year Ago

Algae - Other
Gut/Skin Health | Heart/Brain Health 

+28%
$ % Growth vs Year Ago

Glutathione
Anti-Aging

+22%
$ % Growth vs Year Ago

Oregano
Immune & Gut Health
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VITAMINS & SUPPLEMENTS

Delivery Method

Brick & Mortar Amazon

TYPE MARKET 
SHARE YOY GROWTH

Liquid RTD 1 +11%

Powder 2 +9%

Gummy 3 -3%

Tablet 4 -3%

Capsule 5 -1%

TYPE MARKET 
SHARE YOY GROWTH

Powder 1 +9%

Capsule 2 +19%

Veg. Capsule 3 +15%

Liquid 4 +17%

Softgel 5 +16%

Source: SPINS Natural Channel, Amazon, Convenience & Multi-Outlet (MULO) (Powered by Circana)
Dept: Vitamins & Supplements, Attribute: Form, 52 Weeks Ending 12/29/24
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Mood Support
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MOOD SUPPORT

Cutting Back on Alcohol… and Caffeine?
Health-conscious consumers look to cut back on traditional euphorics and are exploring alternatives 

Source: SPINS Natural Channel, Amazon, MULO, Convenience  (powered by Circana)
Beverages Custom Group, Functional Ingredient | 52 Weeks Ending 01.28.24, Amazon: 52 WE 01/31/2024

Focus Without The Jitters: Caffeine Alternatives

Paraxanthine 
Supplements

Pre-
Workout

Energy 
Drink

+85.6%
+952.3%
+126.0%
+21.9%
+77.7%

+103.7%

Largest Growing Functional Ingredients Across 
Euphoric Beverage Brands

ASHWAGANDHA

MUSHROOMS - REISHI

THC DELTA 8
MAGNESIUM

MUSHROOMS - OTHER
THEANINE

+$11.8M
+$7.4M

+$6.4M
+$3.5M

+$3.2M
+$3.2M

By Absolute $ Growth $ % Change vs YA

Sodas that target gut health continue to grow >125% 
and euphoric brands are entering the category 
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MOOD SUPPORT

Sleepy Girl Mocktail
This viral drink is a combination of tart cherry juice, magnesium and a prebiotic soda. The trend has been around for 
a year but is back in the limelight with a slew of videos going viral Oct ‘23 – Jan ’24 and beyond

SPINS:  Natural, MULO & Convenience (powered by Circana); 52 Weeks Ending 01.28.2024

Launched
Feb 2024

Contains:

Malk Organic Unsweetened 
Almond Milk

R.W. Knudsen Organic Tart 
Cherry Juice

Cowboy Colostrum Vanilla
Natural Vitality Original 
Calm Powder

Woodstock Foods Organic 
Dark Sweet Cherries

Maple Joe Dark Organic Pure 
Maple Syrup

Organic Pineapple

Organic Avocado

Organic Coconut Cream 

Organic Pitaya Powder

Dollar Sales of Sleepy Girl Mocktail Ingredients – 4 Week Period

$0M
$10M
$20M
$30M
$40M
$50M
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Magnesium Tart Cherry Juice

Gracie Norton TikTok:
“Sleepy Girl Mocktail” More viral videos & 

NYT article

+16%

+52%$17M

Calee Shea TikTok:
“Mocktail For Better Sleep"

(No Magnesium)
$34M

$7M
$5M
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Active Nutrition
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ACTIVE NUTRITION

Performance Nutrition category growth driven by 
Creatine and Hydration & Electrolyte
Performance Nutrition Subcategory Growth

Source: SPINS Natural Channel, Amazon, MULO, Convenience  (powered by  Circana)
Department: Sports Nutrition, Category: Performance Nutrition

52 Weeks Ending 12.29.24

Total Category
$ Growth YoY

+14%
Dollar Sales, Dollar % Change YoY 

$1.7B 

$0.6B 
$0.4B $0.4B 

$0.2B $0.1B $0B

$1B

$2B

HYDRATION &
ELECTROLYTE

PREWORKOUT CREATINE WEIGHT
MANAGEMENT

FORMULAS

SUPPLEMENTS
PERFORMANCE

OTHER

INTRA &
POSTWORKOUT

+29%

+22%
+14% -6%

-3%
-12%

Total Category
$ Growth YoY

+14%

Hydration & Electrolyte

Supplements Performance
 Other

Creatine

Intra & Postworkout

* % Represents Dollar % Change YoY (vs same time LY)

Units % Chg, 
YAGO: +22% -2% +35% -15% +22% -6%
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ACTIVE NUTRITION

High Protein
Consumers, with increasingly more women are looking for high protein label claims

Source: SPINS Natural Channel, Amazon, MULO, Convenience  (powered by Circana)
52 Weeks Ending 12.29.24

+9.1%
Protein Powder & RTD

52 Week $ Sales Change YoY

Whey Protein Powder is driving 
the most sales & growth

SOURCE MARKET 
SHARE

YOY 
GROWTH

Whey 39% +10%

Collagen 24% +0%

Plant 17% +0%

Animal 4% -12%

Blend (Animal & 
Plant) 3% -3%

#1

Social Media Trending: 30-30-3
30 grams of Protein, 30 grams of Fiber, 3 
Probiotic Foods SS Cookies 

& Snack 
Bars

20g Protein

SS Chips, 
Pretzels & 

Snacks

18g Protein

SS Cold 
Cereals

13g Protein
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Creatine Gummies: Creatine RTD: Room to Keep Growing:

ACTIVE NUTRITION

Room To Grow for Creatine: Gummies & Beverages

Source: SPINS Natural Channel, Amazon, MULO, Convenience  (powered by  Circana)
Department: Vitamins & Supplements, Subcategory: Creatine, Form: Gummy

52 Weeks Ending 12.29.24

YoY $ Growth 

New forms ✅
New demographics ✅
New health focuses ✅
And Take more ✅

Total Creatine 
Subcategory

$ Growth YoY

+22%
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$1.3B 
$1.7B 

YEAR AGO 52 WE 12/29/24

Sports & Rehydration Drinks Hydration & Electrolytes

Units 
% Chg, 
YAGO:

-4% ___

$11.2B $11.1B 

YEAR AGO 52 WE 12/29/24

-0%

Sales Volume Growth

Units 
% Chg, 
YAGO:

+22%  _

Sales Volume Growth

+29%

ACTIVE NUTRITION

Source: SPINS Natural Channel, Amazon, MULO, Convenience  (powered by Circana)52 Weeks Ending 12/29/2024
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ACTIVE NUTRITION

What’s Next on the Hydration Horizon?
Newer entrants in hydration are mixing it up with refreshing forms that build on a continued demand for simple, 
portable solutions that are both accessible and appealing to the everyday water drinker

Source: SPINS Natural Channel, MULO, Convenience  (powered by  Circana)
Department: VMS, Form: Gummy

52 Weeks Ending 12.29.24

Hydration Drops

Hydration Gummies

Hydration Liquids
under 5oz:

+10%
YoY $ Growth 

Hydration 
Gummies:

+73%
YoY $ Growth 

Hydration Plus

+ Immunity

+ Energy

+… Protein?

Nature’s Hydration

Coconut Water
Coded for Hydration 
Benefit

Aloe Juice/Drink
Coded for Hydration 
Benefit

Watermelon Juice
Coded for Hydration 
Benefit*

Pickle Juice
Coded for Hydration 
Benefit

YoY $ Growth

+11% +30%

+28% +3%

*Watermelon Juice comprises 100% of Hydration-Benefit beverages in product 
type “Plant Water Other”

Source: Total US MULO + Convenience & Total US Natural Expanded Channel, 
L52W Ending 12/29/2024
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Energy Drinks Pre-Workouts

Units 
% Chg, 
YAGO:

+2%

Sales Volume Growth

Units 
% Chg, 
YAGO:

-2%

$21B $22B 

YEAR AGO 52 WE 12/29/24

Sales Volume Growth

+5% $580M $561M 

YEAR AGO 52 WE 12/29/24

-3%

ACTIVE NUTRITION

Source: SPINS Natural Channel, Amazon, MULO, Convenience  (powered by Circana )52 Weeks Ending 12/29/2024
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ACTIVE NUTRITION

Shoppers are seeking alternatives to stimulants, shifting towards natural, 
multifunctional preworkout blends that enhance performance in focus, 
muscle recovery, and endurance.

Source: SPINS Natural Channel, Multi-Outlet (MULO) & COnvenience (Powered by Circana)
Dept: Vitamins & Supplements, Category: Performance Nutrition, Subcategory: Preworkout, 3 Years Ending 12/29/24

Pre-workouts, Positioning Group Attribute, 2 Year CAGR
Dollar Sales, Dol % Chg, Unit % Chg

Specialty & Wellness 
Positioning Group

Natural Positioning Group

2 YAGO YAGO 52 WE
12/29/2024

2 YAGO YAGO 52 WE
12/29/2024

+7%

Dol % Chg, 
YAGO -3%

$213M $228M $201M

-12%
+68%

+105%

$8M $14M

$34M

+150%

Units % Chg, 
YAGO: +2% -13% +28% +140%
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Things I am 
looking out for
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THINGS I AM LOOKING OUT FOR

We Cannot Underestimate the Likely Impact of Glp-1s, 
Particularly With the Likely Approval of Oral Versions

Source: KFF Health Tracking Poll May 2024: The Public’s Use and Views of GLP-1 Drugs
https://www.kff.org/health-costs/poll-finding/kff-health-tracking-poll-may-2024-the-publics-use-and-views-of-glp-1-drugs/
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Publications on pubmed*: search term 
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*all types of publications, not indicative of results or quality
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For educational purposes only.
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THINGS I AM LOOKING OUT FOR

Companions - Categories that look to fill nutrient gaps 
will see boosts as consumers appetites decline

SPINS:  Natural Enhanced Channel, Conventional Multi-Outlet & Convenience (powered by Circana); 52 Weeks Ending 12.31.2023 & 12.29.24

Time Frame 2023 vs. YAGO 2024 vs. YAGO

Category $ Sales Units $ Sales Units

Protein Supps. & Meal 
Replacements +16% +11% +9% +8%

Green Supplements +19% +12% +5% +2%

Probiotics/Prebiotics +2% -3% -1% -3%

Multivitamins +1% -6% +1% -2%
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THINGS I AM LOOKING OUT FOR

Competitors: Berberine, dubbed “Nature’s Ozempic”

Source: SPINS Natural Channel, MULO (powered by Circana)
4 WE 09.11.2022 to 4 WE 01.26.25

Dollar Sales of Berberine Supplements by 4 Week Periods

Viral video(s): 
Berberine & blood sugar

Viral video(s): 
Berberine & weight loss

Mainstream media 
reports on the trend

+39%

New Peak: $1.94M

+25%

Pre-TikTok 
Trend

Eriomin
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THINGS I AM LOOKING OUT FOR

Personalization Finally Comes
From rings to watches, consumers can track sleep, stress and so much more – allowing them to optimize like never 
before 

Source: Global Nutrition Consumer Research conducted for NutraIngredients by Lumina Intelligence, Nov 20224 (n=6,000)

Wearables Boom Biological Age AI Feedback

58% of population uses health or fitness apps or 
trackers on their phones, computers, in the gym, 

or through other devices

Cu
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nc

e 
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)
Age at recruitment (years)

ProtAgeGap
Top 10%
Median 10%
Bottom 10%

91% of those who use apps to track 
health and fitness will buy an app 

recommended supplement, sports 
nutrition product or meal plan at least 

once a year
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THINGS I AM LOOKING OUT FOR

Evolution of Search
Search engines used to reign supreme but now, consumers have more ways to find the products they’re looking for
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THINGS I AM LOOKING OUT FOR

AI Search Takeover
Below is what it’s like to ask AI what are the best creatine – how does a brand get on a list like this?

• Thorne 
• Optimum Nutrition
• Gnarly 
• SteelFit 
• Transparent Labs

• Transparent Labs
• Optimum Nutrition
• Nutricost
• Naked
• Onnit

Consumers are annoyed with 
SEO-gamified/ 
low quality articles

Now, consumers often add 
‘reddit’ (a forum site) to the 
end of their search to get better 
answers [6th most searched term 
on google in 2024]

Reddit now sells its data to 
OpenAI, Perplexity and others as 
they use forum answers to power 
their models

• Thorne 
• Optimum Nutrition
• Kaged 
• Transparent Labs
• BulkSupplements
• MuscleTech
• Beast Sports Nutrition
• Cellucor
• MyProtein
• NOW

Why AI
Chatbots?Perplexity ChatGPT Gemini
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Want a copy of this 
presentation?
Scan the QR code to download the deck 
and take these insights with you!




