
SPINS’ panoramic view of the retail marketplace includes proprietary Natural and Specialty Gourmet Channels as well 
as Conventional Multi Outlet and Convenience Channels. By layering our unique product segmentation over this broad 
view, SPINS alone can pinpoint natural product performance to the specific retail channels where growth is taking place.

While the Natural and Specialty Gourmet Channels have been home to natural products for some time, natural snack 
foods show strong recent performance in the Conventional Multi Outlet and Convenience Channels, as well.

Across retail channels, snack food sales amount to a $59.9 billion market annually, but that number has actually fallen 0.9% 
from last year’s $60.4 billion total. 

SPINS knows consumers aren’t really snacking less, and, more importantly, our data shows exactly where to find the 
growth in this important industry.

In fact, using the Snack value of SPINS’ Product Library’s proprietary Eating Occasion and Positioning Group attributes, 
SPINS sees that natural and specialty snacks are growing cross-channel while conventional items’ market share shrinks.

CONVENIENCE

$629.4M+10.5% ▲$59.8M

CONVENTIONAL
MULTI OUTLET

+6.7% $7.6B▲$477.6M

SPINS dives into snacking segment data and 
features a few hot finds from this year’s Sweets & 

Snacks Expo. Read on for a taste of the trends!

CONVENTIONAL

-2.6% $43.4B▼$1.2B

SPECIALTY & 
WELLNESS

$7.0B+1.4%

NATURAL

+6.2% $9.5B▲$550M ▲$95.4M

TRENDWATCH: SNACKING

WHAT’S HOT IN
   SUMMER OF ’17



As a mainstay category of the snacking space, SHELF STABLE CHIPS & 
PRETZELS & SNACKS continues to deliver 23.1% of the segment’s sales…but 

its contribution to growth is only 5.8%.

SHELF STABLE WELLNESS BARS & GELS contribute 22.5% of the segment’s 
sales but 29.4% of total growth.

SHELF STABLE CRACKERS & CRISPBREADS contribute 5.8% of sales but 
more than twice as much in growth with 12.3%!

SHELF STABLE JERKY & MEAT SNACKS contribute only 1.1% of the segment’s 
total sales but an impressive 6.8% of its total growth!

A look into each of the individual categories’ growth contributions in SPINS’ Eating 
Occasion – Snack segment reveals several interesting dynamics in the space.
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Seafood may play a smaller role in the meat snack segment, but we found salmon 
especially well represented at the Sweets & Snacks Expo in 2017 with numerous brands, 
including EPIC and Ruby Bay, serving up sweet and savory versions. Featuring regional 
Alaskan tastes, Dear North’s four gourmet flavors range from somewhat familiar to 
wildly unexpected, from Spicy Fireweed Honey and Savory Sea Kelp & Sesame to Wild 
Alaska Spruce and Salted Rhubarb & Raspberry. 

While meat snacks have enjoyed popularity and growth in the snacking market for some 
time now, we’re especially impressed by the category’s ability to innovate and iterate. 
We’ve seen new items from established brands, including Mighty Organic/Organic 
Valley’s first-of-its-kind 100% grass-fed and organic beef stick called the Mighty Stick, as 
well as new brands making a name for themselves in this competitive space, such as 
small-batch Two Chicks Beef Jerky. Grass-fed beef is the gold standard, and both of 
these brands’ products are seasoned with spices and honey (in lieu of refined sugar). 

After expanding its product line to include Snack Mates, positioned for kids, The New 
Primal branched out even further while still catering to core customers. The new line of 
marinades and cooking sauces are touted by the brand as Paleo-friendly and Whole30 
Approved with no oils or refined sugars. Much in the way EPIC extended its reach into 
culinary fats, The New Primal’s line extension speaks to its rounded understanding of 
lifestyle-diet customers.

For all SHELF STABLE JERKY & MEAT SNACKS, sales of Labeled Grass Fed 
products show impressive growth across the board. With cross-channel growth of 
136.6%, these grass-fed meat snacks added $22.1 million in sales over last year’s 
numbers, reaching a total annual market of $38.2 million.

MORE AND MORE 
MEAT SNACKS

MACRO TRENDS: WHAT’S HOT IN THE SUMMER OF ’17?

136.6%



PROTEIN
     PREVAILS

THE KIT CRAZE

Across categories and formats, protein snacks are driving sales with a growing consumer 
base and some interesting crossovers. Chips, crisps, and pu�s with front-label claims for 
protein content appear equally at home in the sports nutrition set or the snack shelves 
with new items from brands like Come Ready Nutrition and Our Little Rebellion. Nuts 
and seeds stand out, too, as B Corporation Olomomo’s seasoned nuts (almonds, 
cashews, and pecans) come in unusual flavors like Cherry Vanilla, Mango Chipotle, Maple 
Masala, Sea Salt Vinegar, and Vanilla Chai. In a uniquely premium approach to pumpkin 
seeds, SuperSeedz’ gourmet flavors include Curious Curry, Garlicky Dill, Maple and Sea 
Salt, Tomato Italiano, and several other sophisticated selections – all touting high protein 
content from the front of the package.

Across snacking categories, Protein values of SPINS’ Functional Ingredient 
attribute show 6.0% growth, rising to an annual $1.7 billion market. This growth 
is driven by snacks in SPINS’ Natural Positioning Group, which contributed an 
additional $115.4 million in sales and grew 17.5% across channels.

Snackers want it all…in a single package, and brands are 
delivering on that demand. Kits are coming on strong from 
emerging and established brands. In classic combinations, 
the nut butter aficionados at Justin’s first snackified their 
o�ering with pretzel and nut butter packs and then extended 
the line to include banana chips for dipping. Peanut Butter & 
Co came out with snacking cups that feature pretzels 
alongside its Chocmeister cocoa-hazelnut dip, which contain 
less sugar and more protein than other hazelnut spread 
snacks, according to front-label language.

Farmer’s Pantry kits toe the line between meal and 
snack with beef, chicken, or turkey jerky and a 
respective pairing of cornbread crisps, French fry crisps, 
wa�e crisps, or a veggie medley. The innovative snack 
brand proudly proclaims that all ingredients come from 
American farms, and it supports organizations that share 
its commitment to family farming.

MORE AND MORE 
MEAT SNACKS
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THE SKINNY ON THINS

FROM SUPPLEMENTS TO SWEETS

FROM SUBSCRIPTION TO STORE SHELVES

From sweet to savory, brittles, crisps, and thins are going strong in the snacking world, 
o�ering a crunchy version of heavier and more decadent foods.

While at first we weren’t sure how seaweed snacks could get much thinner, gimMe ORGANIC’s 
new wafers were a pleasant surprise at Sweets & Snacks Expo 2017. The veteran seaweed 
company layers its signature ingredient with Almond & Sesame, Sriracha Almond, and Toasted 
Coconut complements for a crunchy umami snack that’s Certified Gluten-Free by GFCO, 
certified organic, and Non-GMO Project Verified. In 100-calorie single servings, each bag boasts 
4-6 grams of protein and 6-7 grams of fiber.

On the (only slightly) sweet side, TAZA CHOCOLATE’s Dark Bark snacking thins feature pu�ed 
quinoa dipped in Direct Trade, stoneground, 80% cacao chocolate. Coconut Almond, 
Peppermint, Pumpkin Seed, Sea Salt and Almond, and Toasted Coconut toppings are added to 
create five varieties that are all Certified Gluten-Free by GFCO, certified organic, free of dairy 
and soy, Non-GMO Project Verified, and vegan. Some flavors have as much as 7 grams of fiber 
and 5 grams of protein per 40-gram serving, making this an interesting indulgence compared 
to other chocolate candies and sweet snack choices.

Long treated as a superfood supplement, baobab is finding its way into candy and sweet 
snacks for an accessible functional indulgence. 

Baobest Baobites look and taste like delicious gummy fruit snacks, but the brand 
promises an extra boost of antioxidants, potassium, prebiotic fiber, and vitamin C from 
baobab. Baobites’ packaging also states that they’re gluten-free, kosher, non-GMO, and 
vegan, and they come in flavors like Blood Orange, Meyer Lemon, Peach Mango, 
Pomegranate, Raspberry, and Strawberry. Blue Planet Chocolate dips fruity Peach Mango 
and Pomegranate baobab gummies in 72% dark chocolate for an extra treat, too.

Graze snack kits come in over 100 varieties, allowing customers to select di�erent foods and flavors for highly 
personalized fare on a subscription basis, shipping straight to their doors. Now the successful direct-to-consumer 
company is putting its better-for-you, portion-controlled snacks in stores such as Vitamin Shoppe and Walgreen’s. 

CROSSOVER HITS: WHAT’S CROSSING CATEGORIES IN THE SNACKING SPACE
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THE SKINNY ON THINS

FROM SUPPLEMENTS TO SWEETS

FROM SUBSCRIPTION TO STORE SHELVES

With a vast selection of veggie chips on the market, shoppers 
find no shortage of crunchy snacks on the shelves, but new 
porta béla chips o�er a unique umami flavor from 
mushrooms grown on the vertically integrated company’s 
family farm. The original flavor is labeled Certified 
Gluten-Free by GFCO, non-GMO, soy-free, and vegan, 
and the brand emphasizes six components in its 
philosophy of responsible farming: soil health, energy 
and climate, waste reduction, farmworker welfare, 
water conservation and protection, and pest 
management. We’ll be watching to see how porta béla 
fares with new varieties like Bacon Guacamole, Blue 
Cheese & Onion, and Chorizo Jalapeno in the future.

We first highlighted cassava in Siete’s Paleo tortillas in our 
Expo East 2016 recap; again, in the same brand’s tortilla 
chips in our Winter Fancy Food Show 2017 recap; and we 
noted a few delicious cassava-based pao de queijo (Brazilian 
cheese breads) from brands like Kika’s Treats at the same 
Winter Fancy Food Show. At Sweets & Snacks Expo 2017, we 
saw this ingredient take center stage with brands like Wai 
Lana, treating the tuber as “the potato of the tropics” and 
seasoning chips with classic flavors like Barbeque and Sea 
Salt & Vinegar as well as trendier tastes like Thai Curry & 
Lime and Turmeric Cheese. Plant Snacks’ Cassava Crunch 
chips got our attention, too, with grain-free labeling on the 
front of the package and a unique and tasty Beet with Goat 
Cheese flavor. While beets have a strong standing in the 
vegetable chip segment, we’re starting to see them flourish 
as a flavor in several snacks, as well. 

Fruit-leather brand You Love Fruit also branched out to beets – as well as carrots, celery, chia and flax seeds, kale, and 
spinach – in its You Love Veggies snack lineup. With blends containing artichoke fiber, fruit, and seasonings like 
allspice, cinnamon, ginger, and nutmeg, the certified organic treats satisfy a sweet tooth without refined sugar. 

We first loved Barnana’s chewy upcycled banana snacks at the Winter Fancy Food Show. Now the Certified B 
Corporation has added crisp new dimension with brittles in crunchy Chocolate, Gingersnap, Peanut Butter, and Toasted 
Coconut flavors. The cookie-like texture comes from the addition of almond and oat flours as well as cassava starch, 
and the trendy thins are Certified Gluten-Free by GFCO, certified organic, and Non-GMO Project Verified. 

STARRING
FRUITS & VEGGIES

Across channels, Labeled Organic snacks with 95-100% organic ingredients 
grew at a rate of 8.5% over last year to an annual $1.4 billion market. While the 
Convenience Channel represents a smaller subset with $16.8 million in sales for 
95-100% organic snacks, its growth rate was explosive at 126.3%! 

126.3%

With a vast selection of veggie chips on the market, shoppers 
find no shortage of crunchy snacks on the shelves, but new 
Porta béla 
mushrooms grown on the vertically integrated 
company’s family farm. The original flavor is labeled 
Certified Gluten-Free by GFCO, non-GMO, soy free, 
and vegan, and the brand emphasizes six components 
in its philosophy of responsible farming: soil health, 
energy and climate, waste reduction, farmworker 
welfare, water conservation & protection, and pest 
management. We’ll be watching to see how the brand 
fares with new varieties like Bacon Guacamole, Blue 
Cheese & Onion, and Chorizo Jalapeno in the future.

We’ve highlighted cassava in Siete’s Paleo tortillas in our 
Expo East 2016 recap, again in the same brand’s tortilla 
chips in our Winter Fancy Food Show 2017 recap, and we 
noted a few delicious cassava-based pao de queijo (Brazilian 
cheese breads) from brands like Kika’s Treats at the same 
Winter Fancy Food Show. At Sweets & Snacks Expo 2017, we 
saw this ingredient take center stage with brands like Wai 
Lana, treating the tuber as “the potato of the tropics” and 
seasoning chips with classic flavors like Barbeque and Sea 
Salt & Vinegar as well as trendier tastes like Thai Curry & 
Lime and Turmeric Cheese. Plant Snacks Cassava Crunch 
chips got our attention, too, with grain-free labeling on the 
front of the package and a unique and tasty Beet with Goat 

Cheese flavor. While beets have a strong standing in the vegetable chip segment, we’re starting to see it flourish as a 
flavor in several snacks, as well.

Fruit leather brand You Love Fruit also branched out to beets as well as carrots, celery, chia and flax seeds, kale, and 
spinach in You Love Veggies snacks. In blends with artichoke fiber, fruit, and seasonings like allspice, cinnamon, 
ginger, and nutmeg, the certified organic treats satisfy a sweet tooth without refined sugar and deliver 4-5 grams of 
fiber in a 28-gram bag. 

We first loved Barnana’s chewy upcycled banana snacks at the Winter Fancy Food Show. Now the Certified B 
Corporation has added crisp new dimension with brittles in crunchy Chocolate, Gingersnap, Peanut Butter, and 
Toasted Coconut flavors. The cookie-like texture comes from the addition of almond and oat flours as well cassava 
starch, and the trendy thins are Certified Gluten-Free by GFCO, certified organic, and Non-GMO Project Verified. 

STARRING
FRUITS & VEGGIES

Across channels, Labeled Organic snacks with 95-100% organic ingredients 
grew at a rate of 8.5% over last year to an annual $1.4 billion market. While the 
Convenience Channel represents a smaller subset with $16.8 million in sales for 
95-100% organic snacks, its growth rate was explosive at 126.3%! 

126.3%

http://www.spins.com/winter-fancy-food-show-recap/
http://www.spins.com/winter-fancy-food-show-recap/
http://www.spins.com/expo-east-2016-recap/


STARRING
FRUITS & VEGGIES

Across channels, snack items with a plant-based protein as a Functional 
Ingredient grew a tremendous 92.5% over last year, adding $58.8 million in 
sales to reach a $122.4 million annual market.

92.5% 

FINGER ON THE PULSE
SPINS has tracked the growing presence of beans, peas, and other legumes across a variety of innovative applications, 
including bars, cereals, pastas, and snacks. Here we highlight new iterations of the trend as pulses proliferate in 
portable snack packages.

Sa�ron Road is well known for specialty foods with international flavors, and its burgeoning snack food o�erings 
include Crunchy Chickpeas, Lentil Chips and Crackers, newer BeanStalks with a mix of bean and pea flours, and the 
latest launch, Chickbean Crisps. The crisps blend the namesake garbanzos with lentils, sweet potato, and yellow peas, 
with a front-label claim of 4-5 grams of plant-based protein per serving. The brand’s version of Zesty Ranch chips make 
an especially accessible introduction to a natural alternative with a familiar, mainstream snack flavor.

Enlightened brings a new pulse player into the mix with Roasted Broad Bean Crisps in savory flavors like Garlic & 
Onion, Mesquite BBQ, Sea Salt, Sriracha, and Wasabi as well as sweeter ones like Cocoa Dusted and Sweet Cinnamon. 
Packages proudly proclaim 7 grams of protein and high fiber content (3-5 grams) in each gluten-free serving, and the 
snacks are Certified Vegan, kosher, and Non-GMO Project Verified.

Broad beans take a starring role by another name – fava beans – in 
The Good Bean’s new Crispy Fava + Peas snacks. In Balsamic Herb, 
Habanero Citrus, and Sea Salt flavors, these bean bags sport front-label 
claims of 7 grams of protein per serving along with other key mentions, 
such as being Certified Gluten-Free by GFCO, cooked with coconut 
oil, kosher, made in the USA, non-GMO, and peanut-free. 

Lebby chickpea snacks got our attention with their sweeter flavors such as Cinnamon Crunch, Dark 
Chocolate, and Sesame Honey. (The brand also makes a spicy Hot Chili.) Calorie count (120-150 per 
serving), fiber (5 grams), and protein (6 grams) content all make the front label, and the pouches also 
point to being gluten- and soy-free, kosher, non-GMO, and vegan.
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FINGER ON THE PULSE
Feel free to skip the dip: Baked in Brooklyn’s pita chips pack a punch of gourmet 
flavor and a very satisfying crunch. The chips come in Dill Pickle, Hot Moroccan 
Spice, and Tandoori Spice varieties, and we also liked the brand’s unusually shaped 
snack sticks in Dill Pickle, Korean Barbecue, and Smoky Barbecue. 

Paqui’s tortilla chips are Certified Gluten-Free by GFCO, kosher, and Non-GMO 
Project Verified and come in great flavors like Cool Salsa Verde, Nacho Cheese 
Especial, Spicy Queso, and Wild Wild Ranch. But the brand’s use of super spicy 
peppers really sets these chips apart: shoppers went in hot pursuit of 
limited-release Haunted Ghost Pepper and Carolina Reaper Madness flavors. The 
brand is bold to use the Carolina Reaper pepper, which measures over 1.5 million 
units on the Scoville scale as the hottest chili pepper on the planet, but its 
customers may be even braver. Thousands of people posted pictures and videos of 
their participation in Paqui’s savvy social media campaign, the #OneChipChallenge. 

Known for high-quality chips cooked in 
coconut oil, Jackson’s Honest debuted 
four new flavors of tasty tortilla chips. The 
Sprouted Red Corn flavor is 
restaurant-style, while savory Lime & Sea Salt and Salsa Fresca and sweet 
Maple Cinnamon Churro add special seasonings. All are kosher and 
Non-GMO Project Verified, and the seasoned varieties are 90-100% organic.
 
Known for an already impressive array of snacks made from a variety of 
ancient grains and seeds (including amaranth, flax, Kamut, millet, quinoa, 
sesame, spelt, sorghum, and te�), the Suzie’s brand showcased several new 
releases at Sweets & Snacks Expo 2017. Suzie’s Popped Lotus Seeds snack 
introduces the popular Asian food in three inviting flavors: Cheese & Chives, 
Salt & Pepper, and Thai Sweet Chili, with 4 grams of fiber and 3 grams of 
protein per serving. The brand’s 2 Peas & a Bean line of baked and pu�ed 
snacks features fava beans with green and yellow peas, whole-grain flours, 
and tasty flavors like Almond Butter, Peanut Butter, and Turmeric & Salt. In 
addition to front-label shout-outs to 5-6 grams of protein and 7-8 grams of 
fiber per serving, each bag is also prominently labeled gluten-free, kosher, 
non-GMO, and vegan. And Suzie’s brand lineup is still growing: with Beer 
Crackers (made with ale, hops, and spent grain) and tempting s’mores kits, 
we’re keeping an eye on this versatile player in the snacking game!

MORE COOL 
TWISTS IN 
CRACKERS 
AND CHIPS



READY FOR MORE? 

Catch up with SPINS at Natural Products Expo East 2017!
SPINS® is the industry-leading source in health & wellness business intelligence, providing retailers and brands 
actionable insights, activation tools, and product transparency to improve the lives of consumers. Meet us at Expo East 
to learn more about how SPINS uses data as a springboard to unlock insights and fuel your growth!
Visit us in booth 433!

Join Vice President of Marketing Susan Szymanski from 12:00-3:00 PM on Wednesday, 
September 13, at the Local Community Retail Summit at the Hilton, Holiday Ballroom 5.

Join Director of Consumer Insights Patrick Knight for A�ordability/Accessibility: 
Increasing Everyone’s Access to Organic from 1:00-2:00 PM on Thursday, September 14, 
at the Baltimore Convention Center, Room 316.  

Sign up for free trainings with Principal Sales Consultant Jason Loughrin at the Baltimore 
Convention Center, Room 323:

• O�ce Hours on Thursday, September 14, and Friday, September 15: Schedule a 
  15-minute one-on-one support session to optimize your use of SPINS data and 
  maximize its impact on your business.
• Measures Training from 1:00-2:00 PM on Friday, September 15: Master the use of 
  SPINS Measures to build compelling sales stories with your retail customers.

At Sweets & Snacks Expo 2017, several of SPINS’ top product picks came from women-owned businesses. In addition to 
Two Chicks Beef Jerky, we’ve got two more to share, and both are certified by the Women’s Business Enterprise 
National Council.

Green Mustache has new crackers in cheesy-style flavors, Cheddarish, Parmesan Rosemary, and Spicyish (Cheddarish 
with an extra kick). Named for their silly shape, Mustache Munchies strike a nostalgic note (reminiscent of another 
bite-sized snack in the form of a fish), but the brand incorporates chia, chickpea flour, kale, and spinach into this vegan 
version. The label highlights 4 grams of protein per serving, clean ingredients, and diet-tribe claims, such as 
allergen-free production facilities and being certified organic (including palm oil that’s certified 
by the Roundtable on Sustainable Palm Oil), gluten-free, kosher, and Non-GMO Project Verified. 

Known for funky flavors that defy confectionary convention, Wild Ophelia’s latest launch 
combines two of our favorite things in Cold Brew Chocolate Co�ee Bites. Each square features 
a soft center (a mixture of cold brew and chocolate) surrounded by more chocolate, and the 
bites come in three flavors: Jet Black (70% dark chocolate), Mexican Vanilla (70% dark 
chocolate), and Sea Salt Caramel Latte (41% milk chocolate). All three varieties are labeled 
gluten-free and non-GMO, and they’re made with ingredients certified by Fair Trade USA.

Across channels in SHELF STABLE CANDY, items with Fair Trade USA certification 
posted 20.9% growth over last year, amounting to a $40.7 million market.20.9% 

LEADING LADIES
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http://www.expoeast.com/ee17/Public/SessionDetails.aspx?FromPage=Sessions.aspx&SessionID=1019211&SessionDateID=1001069
http://www.expoeast.com/ee17/Public/Sessions.aspx?ID=1065391&sortMenu=103000
http://www.spins.com



