
Channel: Natural Product Supermarkets > $2MM
Source: Natural Channel Regions

Current Period: 52 Weeks ending 05/15/2010
Market: Total US - Natural Channel

Report Level: CATEGORY

Labor Day Valentine's Day
Start of Rosh Hashanah Start of Passover
Halloween Easter
Thanksgiving Mother's Day
Start of Hanukkah Memorial Day

Father's Day 6/21/2009 Christmas 12/25/2009

Promo Placement (Seasonality) Report

CATEGORY X

Holiday Reference

9/19/2009 3/30/2010
9/7/2009 2/14/2010

Independence Day 7/4/2009 New Years 1/1/2010

12/11/2009 5/31/2010

10/31/2009 4/4/2010
11/26/2009 5/9/2010

0%
10%
20%
30%
40%
50%
60%
70%
80%
90%
100%

60

70

80

90

100

110

120

130

140

20
09

-M
ay

-2
3

20
09

-M
ay

-3
0

20
09

-J
un

-0
6

20
09

-J
un

-1
3

20
09

-J
un

-2
0

20
09

-J
un

-2
7

20
09

-J
ul

-0
4

20
09

-J
ul

-1
1

20
09

-J
ul

-1
8

20
09

-J
ul

-2
5

20
09

-A
ug

-0
1

20
09

-A
ug

-0
8

20
09

-A
ug

-1
5

20
09

-A
ug

-2
2

20
09

-A
ug

-2
9

20
09

-S
ep

-0
5

20
09

-S
ep

-1
2

20
09

-S
ep

-1
9

20
09

-S
ep

-2
6

20
09

-O
ct

-0
3

20
09

-O
ct

-1
0

20
09

-O
ct

-1
7

20
09

-O
ct

-2
4

20
09

-O
ct

-3
1

20
09

-N
ov

-0
7

20
09

-N
ov

-1
4

20
09

-N
ov

-2
1

20
09

-N
ov

-2
8

20
09

-D
ec

-0
5

20
09

-D
ec

-1
2

20
09

-D
ec

-1
9

20
09

-D
ec

-2
6

20
10

-J
an

-0
2

20
10

-J
an

-0
9

20
10

-J
an

-1
6

20
10

-J
an

-2
3

20
10

-J
an

-3
0

20
10

-F
eb

-0
6

20
10

-F
eb

-1
3

20
10

-F
eb

-2
0

20
10

-F
eb

-2
7

20
10

-M
ar

-0
6

20
10

-M
ar

-1
3

20
10

-M
ar

-2
0

20
10

-M
ar

-2
7

20
10

-A
pr

-0
3

20
10

-A
pr

-1
0

20
10

-A
pr

-1
7

20
10

-A
pr

-2
4

20
10

-M
ay

-0
1

20
10

-M
ay

-0
8

20
10

-M
ay

-1
5

%
 o

f B
as

e 
D

ol
la

rs
 P

ro
m

ot
ed

In
de

xe
d 

B
as

e 
U

ni
ts

(a
dj

us
te

d 
fo

r d
is

tr
ib

ut
io

n 
ch

an
ge

)

Sales Week Ending

% of base dollars promoted Indexed Base Units
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