
The Natural Products Field Manual is a comprehensive four volume guide on how to 
‘go to market’ in the Natural, Specialty, Grocery and Club Channels.  Its’ 44 chapters 
provide in depth knowledge, proven best practices and rich, insightful editorials and 
color commentary by notable industry leaders.   

The manual also includes a CD with a directory of key resources and over $15,000 in 
coupons towards valuable services, including a free half-day consulting session by the 
authors.  
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Prices & Options:
     Fourth Edition of the Natural Products Field Manual     $2,999
           Standard Shipping and Handling                     $15
   International Shipping and Insurance                  $50
   MA Customers please pay 5% state sales tax         
            
        TOTAL FOR ORDER:   $ 

Bob Burke,  Natural Products Consulting Institute, LLC 
8 Cobblestone Lane, Andover, MA 01810       
(p): 978-975-9902  (f): 978-975-4502         
BBurke@NPCInstitute.com  

NATURAL PRODUCTS FIELD MANUAL 
Newly revised, updated, expanded Fourth Edition 

Order Details

Return to

F o r  m o r e  i n f o r m a t i o n  p l e a s e  v i s i t

w w w . N P C I n s t i t u t e . c o m                                   w w w . N a t u r a l C o n s u l t i n g . c o m

Name
Company
Mailing Address
City, State, Zip
PH:                                                       FAX:
E-Mail:                                                            WEBSITE: 

PAYMENT BY:    CHECK           CREDIT CARD 
Please make checks payable to: Natural Products Consulting Institute, LLC
CREDIT CARD TYPE:    AMERICAN EXPRESS      VISA      MASTERCARD 
CREDIT CARD NUMBER:
NAME ON CREDIT CARD: (If different than above) 
EXPIRATION DATE:           /   
SIGNATURE: 
REFERRED BY:  


