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The Most Growth in Digestive Products is Being 
Generated by Natural Supermarkets and Drug Stores

Source: SPINSscan Conventional & Natural
52 Wks Ending May 20, 2006; Total U.S. 

Total Digestive Aids & Enzymes         Sales: $223.7M       Growth: +17.8%   +$33.8M
Natural Supermarkets                   Sales: $104.2M       Growth: +17.1%    +$15.3M
Food / Drug / Mass                        Sales: $119.5M       Growth: +18.4%    +$18.5M
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