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SPINS Reviews the Show Trends

Transparency and accountability were the underlying values that drew my attention to the companies and products

featured at Expo West this year.  Mounting interest in the backgrounds behind brands, eco and social impacts 

resulting from business choices, quality and sourcing of ingredients, and expanding options in organic, Fair Trade,

vegan, and allergen-free continue to push our industry “beyond.”

At this year’s show, there seemed to be a prevailing trend: products are not only touting one Natural and 

Organic Products Industry (NPI) positioned attribute, but many.  Furthermore, there was increased emphasis on 

the the story behind the brands.   In response to consumers placing greater value on brand transparency, 

manufacturers are making their backgrounds and their missions known through new and innovative marketing 

efforts and packaging design.  Today’s dedicated natural consumer considers a multitude of factors in their 

purchasing decisions at retail, transparency and accountability being two of them.  These qualities are not new,

but have recently gained more ground. 

Our choices in natural food, beverages, body care, general merchandise, and herbal and vitamin supplements

have given rise to a unique industry.  The “beyond organic” theme witnessed at last year’s show was symbolic of

a whole new set of standards that we have set as natural consumers.  As we make way for and embrace new

product attributes, these areas continue to develop and move forward.  We look forward to a successful and

compelling future for our industry, one that has no bounds and will have a strong impact on the underlying 

dynamics of consumer’s decisions. 

**The following review is not comprehensive of the proposed segments.  Its purpose is to highlight these areas but

not to define them.

Thanks,

Brent Coons
Director – SPINS Product Library

productlibrary@spins.com
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